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The range of advertising channels available to a nineteenth-century circus
included printed materials circulated around a town by the advance agents of the
circus, daily advertisements placed by the circus management in the amusement
columns of the local newspapers, and editorial columns in community newspapers.
Taken overall, evidence gathered from the colonial press delivers a range of voices
commenting upon the circus. Display advertising is where the voice of the circus
management can be heard, foregrounding the acts and elements ofprogramme change
they believed would hold the strongest popular draw. Amusement columns were
also the locus of response and apology from the management to complaints voiced
by the public at the performance site. Reviews convey the voice of the journalistic

‘To-night’s programme’, a daybill
ofFitzGerald Brothers’ Circus.
Programme includes items by the
orchestra conducted by Herr von
der Merden, trained ponies Barbelle
and Barbette (introduced by Mr P.
Montgomery), hurdling by English
rider Mr Clive Harmer, tiger riding
a horse (introduced by Herr Zape),
the Spanish national dance by the
Jandaschevsky family, clowns
Walhalla & Aougust [sic], Harmer’s
performing dogs, La Belle Rose
(swirl dancer), Hungarian horses,
Lizzie the performing elephant, La
Platae (wire performer), clowns
Guillaumeand Aouguste [sic]. Mlle
Rhodesia (juggler), the Beautiful
White Lady of Dusseldorf, daring fire
hoop hurdle act by Mlle Marguerite,
high jumping contest between
Newhaven (high jumpchampion of
Australasia, record 6ft 9in), Bramble
and Stockman. Letterpress on orange
paper, 287 x 143 mm. Harman &

Jacka, printers [Adelaide. 1900s].
ATL ref.: Eph-B-CABOT-Circus
Fitzgerald-01.


