
kind ofran hand-in-hand with

our traditional music and our

upbringing.”
Next camebusking inthe

streets ofDublin as a duo

before they decided to enlarge
the operation into a full-scale

band. Their first real break

came from U2.

“They have been

inspirational as they gave us a

start onMother Records. It

attracted a lot ofattention from

record companies. None ofus

were into U2 as we weren’t

listening to any contemporary
music;l was listeningto

Dylan and theblues but The

Joshua Treeblew usall away
with its simplicity and power.

They’re inspirational in that

they workedextremely hard

and they gave us great advice

and our firstreal break. Their

help, the success of‘Don’t Go’

and the Eurovision Song
Contest have made us feel like

the luckiest band in the world.”

Flowers

The Hothouse Flowers’ A,

album, People, isa satisfying
blend ofR&B, gospel,
rock’n’roll, traditional Irish and

anythingelse they could get
theirhands on. It’s not perfect
but it is convincing — it

doesn’t sound like this week’s

bid to be different,meaning it’s

sincere, and the production
team ofLanger and

Wonstanley haven’t interfered

with theband’sstrong sense of

thepast.
“They were suggested by

therecord company. Wewent

out and boughtsome Madness,
Dexy’s and China Crisis albums

and listened to the sounds they
got. We noticed that they
never triedto put their stamp
on a band —like say,Stock

Aitken and Waterman do,
which is distinctly them and -

somethingI don’t like at all.

Andat a personal level they’ve
becomefriends ofours so

recording thealbum wasn’t at

all like work, it was a real : '
pleasure. Plus it only took us

about a month as we wanted to

record it quicklyto geta live

feel.”

The lyrics are steeped in

traditional imagery.
“Yeah, being Irish we’re

very fond ofthe elements as

we’re surrounded by the sea

and mountains and we all love

thecountryside. Although
most ofus were born in Dublin

we all have country
backgrounds in our parents
and with the elements go the

romanticnotions. We’re

romantics atheart but we’re

realists as well.
*

And was it this realism that

prompted the band to do the

dreaded Eurovision song

contest?

Yeah. That was agift
although a lot ofpeoplewere

dubious about how itwould

work out for us. All ittook for

us was one or two meetings
with video directorDeclan

Launey. The European
Commission werewilling to

pay for itso it really was a gift,
and itwent out to an awful lot

ofpeople. Initially we were

worried about the credibility
angle but we weren’t

competing — we hadn’t

written a songfor thecontest.

They just wanted to use ‘Don’t

Go’ which had already been a

hit in Ireland. It was one ofour

favourite songs and nowwe

had the chance to make

another video for around

Europe and thechance to

re-record it as well, which we

did and gave it a bit more life.

“Basically it was an

opportunitywe couldn’t -

refuse and we had every
confidence in Declan Launey
that weweren’t going to look

like some tourist brochure that

had to be slotted into

something as tacky as the

Eurovision SongContest. It

was a breathoffresh air for the

contest because the whole

thing has become a joke.A y y
song contest doesn’t make

sense as each song should be

treated on its own merits.”

_

And so back to the

beginning; why this . ‘ .
resurgence in interest in

traditional Irish music and

music in Ireland ingeneral? -

“It comes in cycles — in the

early 70s therewas a great ;
periodfor tradtional Irish ,

music when bands like Planxty
and the Bothy Band were

selling all around the place. In

Irelandpeople are intoreal

music and that stems partly
from traditional music and

from the fact that none of the

Irish bandshave been pop .
bands as such. Pop nowadays
has become abad word, and it

shouldn’t have.” • -

George Kay

Sydney Seminar

Making It in USA
Top USA recording industry figures will

speakata Sydneyseminar, October7and

8,toaddress the topic "Marketing Music in
the USA". The seminar has been organised
to inform Australasian music industry
people of thecomplexities of launching a

recording career in North America.
Two of thefourspeakers travelling from

the USAfor the seminar are fromsales
chart magazine Billboardand theother
two are Promotions Directors from record
labels, A&Mand Columbia.

Further detailsare available from the
Austradeoffice, phone Auckland 795-725.
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