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Forms of Marketing.

One of the forms in which

the consumer buys honey is in

various - sized, tins. This is a

cheap way of putting up the

crop, as tins are not nearly so

costly as glass jars, and stand

more handling. The demand

is greatest for the 2 lb. size.

When catering for the fancy
trade 1 lb. and 2 lb. glass jars
are . used. The screw-top kind

is preferable. No other methods

of marketing honey show the

produce off to better advantage.
Compressed-paper-pulp pots,

the shape of a tumbler, are

attracting more attention now

than formerly. They are very
clean in appearance, and look

especially attractive when the

printing is neatly done on the

outside. The pots have a white

paraffined inside surface, and are

less costly than glass or tinware.

Still another method, and a very
good one, is that of preparing
honey in Aikin honey-bags.
These are of tough paper coated

with paraffin. The honey is

poured into them, and allowed

to stand until granulation has

taken place.

. Pat-honey Boxes.

The honey is run into these

boxes just before granulation.
The box is then divided off into

compartments . with sheets of

tin. The blocks from the com-

partments are just the right size

for recutting into pats. The

honey is allowed to granulate
hard. The boxes are then un-


