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Whisky—
Manufacture not recommended, para. 1664.

Minority—(Y), p. 423.

Wholesale Licensees—
Number and situation, paras. 335 f., 949, and AppendixD.
Control of hotels, para. 344 ff. and Appendix A.
Interlocking with other companies, para. 360 ff.
Financial position of leading companies, para. 366 ff.
Reasons for prosperity, para. 389 ff.
Profits calculated, para. 389 ff.
Competition or monopoly, para. 403 ff.
Legal provisions, para. 942 ff.
Complaints as to procedure, para. 951 ff.
Brewers as wholesale licensees, para. 958 ff.
Retailers as wholesale licensees, para. 970.
Sales to private persons, para. 971 ff.

Recommendations (see also under Liquor Licenses Distribution Commission)—

Grant, renewal, &c., para. 1627.
Hours of sale, para. 1722.
Control of hotels, para. 1806 f.
Minority—(Y), p. 421.

Wine Industry—
Winemaking—

Production, paras. 1394 ff., 1446.
Quality, para. 1398.
History of, para. 1406 ff.
Legislation affecting, paras. 1408 f., 1411 ff., 1419, 1423 ff., 1430, 1432, 1439.
Winemaker's license, paras. 180, 1419 ff., 1431, 1515 ff., 1631.
Viticultural Association formed, para. 1422-.
Departments concerned with industry, para. 1428.
Sales tax, paras. 1432, 1437, 1490.

,

Tariff and import protection, paras. 1433 ff., 1487.
...... .L:LWine-seller's permit, paras. 1439, 1632.

War, conditions during, para. 1440 ff. ' •
Wine Council formed, para. 1443. >.

Vineyards : Location and conditions, para. 1447 ff.
Vines, para. 1450 ff.
Premises, para. 1453.

Agricultural Department proposals, paras. 1400 ff., 1464 ff.
Te Kauwhata Station, paras. 1414, 1510 ff.

Sugar, use in, paras. 1401, 1417, 1454 ff.
Practice in other countries, para. 1457 ff.
Conflicting views, para. 1464 ff.

Winemaking—
Water, addition of, para. 1472 ff.
Fortifying spirit, para. 1475.
Strength of wines, para. 1476 ff.
Blending of wines, para. 1480 f.
Bottling, para. 1482.
Labelling, para. 1483 ff.

Sales of wine—
New Zealand Wine License, paras. 1408, 1494, 1630.
To merchants and hotels, para. 1495.
Henderson winemakers: Depots, para. 1496.
By grocers, para. 1498 f.
By restaurants, para. 1500.

Advertising of wine, para. 1501.
Brandy, production of, para. 1502 f.
Medicated wines, para. 1504 f.
Cider, para. 1506.
Fruit wines, para. 1507.
Unfermented grape-juice, para. 1508. \j
Liqueurs, para. 1509.
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